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Section 1: Introduction

Our brand guidelines

1.0 Introduction
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Welcome to our brand guidelines. They are
designed to give you the basic building
blocks of the University of Hertfordshire
identity.

Like a consumer brand, our visual identity
is an important part of our organisation.

It represents the outward ‘face’ of the
University and is a key tool in helping us to
attract the best staff, students and funding.

The University of Hertfordshire identity is
clean, clear, and uncluttered with a fresh and
contemporary colour palette. By applying
the guidelines consistently, all of these
elements can work together to reinforce our
key brand messages of being a Friendly,
Ambitious, Collegiate, Enterprising,
Student-focused organisation.

Our aim has been to make these guidelines
simple to use. They begin by taking you
through the basics of using the key elements
of our identity — our logo, typefaces and
colour palette. After that, you’ll find plenty of

templates showing you how to

apply the guidelines to our most widely used
items of literature and stationery together
with some useful examples of appropriate
photographic and illustration styles.

We’ve tried to provide as much advice

as possible. However, they can’t cover
every eventuality. If you’re in doubt or need
some further help, please contact our
communications team.
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Our brand idea

1.0 The building blocks of the future
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Our ambition is to become internationally
renowned as the UK’s leading business-
facing university. In order to support our
future vision and make clear our personality
and ambition, we must build a stronger,
more consistent brand that brings our
friendly, ambitious, collegiate, enterprising
and student focused spirit to life.

As a university, we provide the foundations
on which to build brighter futures — whether
it be providing students with the knowledge
and skills on which to build future careers, or
enabling the smartest academics to conduct
world-class research that changes the face
of their profession. It is the strength of this
thought on which our visual identity system
is based.

Visual assets such as our logo, colour,
photography, typography and supporting
highlight device become the ‘building
blocks’ of our brand. A simple,

modular approach to layout will create
communications that feel clean, clear and

uncluttered. Designed to create overall
consistency, this approach also allows for
the flexibility to demonstrate our expertise
in many different subject areas and remain
appropriate to our different audiences.

This fresh and contemporary visual style will
help to communicate a sense of confidence,
purpose and reassurance, adding clarity

to our brand message and exposing our
knowledge, expertise and opinion.




Section 2: Brand components

Brand components

The logo

2.1 Standard University logo

2.2 Endorsed University logo

2.3 The Exclusion zone and logo position
2.4 Unversity logo sizes

2.5 Unversity logo sizes - digital media
2.6 Logo choice

2.7 Logo misuse

Sub-branding

2.8 Sub-branding

2.9 School logos

2.10 School standard logo
2.11 School stacked logo
2.12 UH Online logo

2.13 UH Arts logo

Typefaces

2.14 Primary typefaces

2.15 Secondary typefaces
2.16 Digital/screen typefaces

© University of Hertfordshire 2015

Colours
2.17 Colour palette
2.18 Colour tints

Content style guide
2.19 Best practice

Photography
2.20 Photo style 1 and 2
2.21 Photo style 3 and 4

lllustration / infographics
2.22 Overview

Social icons
2.23 Overview




2.1

Section 2: Brand components

Standard University logo

The University of Hertfordshire is visually
represented by the use of a simple and bold
logo which comprises the university name and
UH symbol. The standard logo should be used
on all university materials where possible.

The logotype and UH symbol have been
specially drawn and crafted so to ensure
maximum legibility and presence for the
University of Hertfordshire name across all
branded communications and third party
applications.

Used correctly and consistently, the logo will
become recognised as a mark of excellence in
university education.

There are three colour versions of the logo
available. Which version you use will depend
on the type of branded communication that
you are creating.

The black and white reversed versions (1 & 2)
should be used wherever possible, with the
dark blue used for corporate stationery and
available for use on corporate literature.

File formats for print and digital versions of the
logo are available. Please ensure you always
use the correct artwork files for the method of
production that you are creating.
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University of
Hertfordshire

1. Standard Logo: Black

University of
Hertfordshire

University of
Hertfordshire

3. Standard Logo: Dark Blue (Corporate use only)




2.2

Section 2: Brand components

Endorsed University logo

For instances when the logo has to be used
below the minimum size of 30mm or 140 pixels
wide, the endorsed version of the logo should
be used.

This version contains the logotype only and
the UH element is removed. This will ensure
prominence and legibility of the University of
Hertfordshire name on formats such as smaller
online banners and buttons where space

is limited.

Similar to the standard logo, there are three
colour versions of the endorsed logo available.
Which version you use will depend on the
type of branded communication that you are
creating.

The black and white reversed versions (1 & 2)
should be used wherever possible, with the
dark blue used for corporate stationery and
available for use on corporate literature.

File formats for print and digital versions of the
logo are available. Please ensure you always
use the correct artwork files for the method of
production that you are creating.
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University of
Hertfordshire

1. Endorsed Logo: Black

University of

Hertfordshire

University of
Hertfordshire

3. Endorsed Logo: Dark Blue (Corporate use only)



2.3

Section 2: Brand components

The exclusion zone
and logo position

Exclusion zone

A minimum exclusion zone constructed
using the H from the UH elements (as shown
opposite) should be used to keep the logo
clear of any other visual assets.

The exception to this rule is approved

school and sub logos or alternatively when
using on formats with limited space such as
merchandise or digital ads. In these instances,
please use your discretion to ensure that logo
is given some breathing space while retaining
legibility.

Where possible, a larger area should be kept
clear below the logo. For example on posters.

Position

The logo should appear top left of
communications and should be positioned
according to positioning guide opposite. In
limited instances the logo may be positioned
in the bottom left corner, eg press adverts,
powerpoint presentations, ad campaigns.

If creating a non-standard format, the logo
should be positioned using the exclusion zone
as guidance.

If you are unsure of how to use the logo

or have any questions, please contact the
Communications team for advice.
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.....................................................................................................

University of
Hertfordshire U H

Exclusion zone

University of
Hertfordshire U H

Positioning
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Section 2: Brand components

University logo sizes

In order to ensure maximum legibility and
presence, it is important that the logo is used
in a consistent way. We have put together
some guidance on size, position and exclusion
zones to make application of the logo as
straightforward as possible.

Size

The size of the logo is dictated by the size

of the communication you are creating.

Sizes are specified for a range of standard
formats. When applying the logo on larger or
nonstandard formats please scale the logo
accordingly and use your discretion to maintain
clarity and legibility If in doubt, please contact
the Communications team for advice.

The minimum size that the logo may appear at
is 30mm. If you are using the logo below this
size, you should use the endorsed logo.

e A3 (420mm x 297mm)
Logo: 102mm width

e A4 (297mm x 210mm)
Logo: 72mm width

e 210 Square (210mm x 210mm)
Logo: 72mm width

e A5(210mm x 148.5mm)
Logo: 60mm width

e DL (210mm x 99mm)
Logo: 42mm width

e A6 (148.5mm x 105mm)
Logo: 42mm width

¢ Minimum width: 30mm
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A3
102mm width (141%)

A4 / 210 square
72mm width (100%)

University of
Hertfordshlre U H

A5
60mm width (83%)

University of
Hertfordghlre U H

DL / A6
42mm width (58%)

University of
Hertfordshire U H

Minimum
30mm width (42%)

University of
Hertfordghlre U H

University of
Hertfordshire UH

LARGE FORMAT SIZES

e 850mm Banner Stand
(2000mm x 850mm)
Logo: 420mm width

e A0 (1188mm x 840mm)
Logo: 288mm width

e A1 (840mm x 594mm)
Logo: 204mm width

e A2 (594mm x 420mm)
Logo: 144mm width

PLEASE NOTE

When creating original artwork
at A4 size this artwork cannot
be reduced in size to A5 or
smaller without the logo being
reinserted and sized to the
dimensions shown.

This also applies when creating
original artwork at A5 size
which cannot be enlarged in
size to A4 or larger without the
logo being reinserted and sized
to the dimensions shown.
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Section 2: Brand components

University logo sizes -
digital media

The size of the digital media will dictate which
logo should be used.

In the main you should use the standard
University logo. The minimum width at which
this should be used online is 140 pixels.

If you are using the logo at less than 140 pixels
then you should use the endorsed logo.

e Standard Logo
140 pixels minimum width

¢ Endorsed Logo
Less than 140 pixels width

© University of Hertfordshire 2015

140 pixels minimum width
oo I

University of
Hertfordshire u H

Standard logo

Less than 140 pixels width

University of
Hertfordshire

Endorsed logo



2.6 Section 2: Brand components

Logo choice

There are 3 different logo colours for use in 1. Black Logo
different situations.

The primary black logo and the white reversed
logo versions (1 & 2) can be used on images "
and flat coloured backgrounds. Hg:""{'fe(;?étShorfe

I

The primary dark blue logo (3) on the following
page is for corporate use only.

Internal campaigns For use on white backgrounds. For use on images.

If you are producing materials to be distributed
University of UH
Hertfordshlre

internally (within the university only), then the
University logo does not need to feature. All
other guidelines must however be followed.
For use on coloured backgrounds.

2. White Reversed Logo

University of
Hertfordshire U H

For use on coloured backgrounds. For use on images.

© University of Hertfordshire 2015



2.6 Section 2: Brand components

Logo choice

The primary dark blue logo (3) can be used on 3. Dark Blue Logo (Corporate use only)
images and flat coloured backgrounds.

The dark blue logo is for corporate use only.

Internal campaigns Unlversrt Of U H UnlverSIt Of u H
If you are producing materials to be distributed HerthrdSh"'e H’ertfordshlre

internally (within the university only), then the
University logo does not need to feature. All
other guidelines must however be followed.

For use on white backgrounds. For use on images.

University of
Hertfordshlre UH

For use on coloured backgrounds.
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2.7 Section 2: Brand components

Logo misuse

To ensure consistency and build a strong . .
brand, it is vital that the logo is only used as X wllvel’Slty Of
detailed in these guidelines. Hertfordshire

Shown here are some examples of how to
avoid bad practice use of the logo. These
examples are not exhaustive — if you are
unsure around use of the logo, please contact
a member of our Communications team.

ot e the oo s ot Lihiversity of
. Do not use the logo in any other
colour than bIack?white réversed or dark HertfordShlre

UH University UH

I Hertfordshlre
blue as specified L
Fundraising
2. Do not recreate the logotype or UH
element in any other style 5 A
3. Do not create any additional subrand logos
to those detailed in these guidelines
4. Do not contain the logo with any sort of I g
holding shape 2 —
5. Do not rotate the logo X

piop
ISJI9A

HN %
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Section 2: Brand components

Sub-branding

All University business collateral should be
core branded except for discreet University
organisations e.g. UH Racing

The University schools of study, UH Online and
UH Arts all have their own logo sets.

The logos are available in black and white
reversed versions.

Areas of the organisation can also develop a
‘look and feel’ for their materials working with
one of the approved design agencies.

Please contact the Communications team for

advice and approval before commisioning any
sub-brand work.

© University of Hertfordshire 2015

University of
Hertfordshire

University of
Hertfordshire

University of
Hertfordshire

School of Engineering
and Technology

UH

UH Online

UH Arts
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Sub-branding
School logos

schools of studsy set. the ‘standard logo: and University of UH School of Engineering
the stacked logo' Hertfordshire and Technology

Please use the logo that best suits the format
or media you are producing.

The logos are available in black and white
reversed versions.

Hertfordshire

University of UH School of Engineering

and Technology

School standard logo

University of
Hertfordshire

UM eseshlly
Hertfordshire

School of Engineering School of Engineering

and Technology and Technology

School stacked logo

LOGO COLOURS

. Black White

© University of Hertfordshire 2015
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Section 2: Brand components

Sub-branding -
School standard logo

School standard logo
The Schools of study standard logo set
shown here.

© University of Hertfordshire 2015

University of
Hertfordghire U H

University of
Hertfordghire U H

University of
Hertfordghire U H

University of
Hertfordghire U H

University of
Hertfordghire U H

School standard logo

Hertfordshire
Business School

School of
Computer Science

School of
Creative Arts

School of
Education

School of Engineering
and Technology

University of
Hertfordshire

University of
Hertfordshire

University of
Hertfordshire

University of
Hertfordshire

University of
Hertfordshire

UH

UH

UH

UH

UH

School of Health
and Social Work

School of
Humanities

School
of Law

School of Life and
Medical Sciences

School of Physics,
Astronomy and Mathematics
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Section 2: Brand components

Sub-branding -
School stacked logo

School stacked logo
The Schools of study stacked logo set
shown here.
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University of UH
Hertfordshire
Hertfordshire

Business School

University of
Hertfordghire UH

School of Computer Science

University of
Hertfordshire UH

School of Creative Arts

University of
Hertfordghire UH

School of Education

University of UH
Hertfordshire

School of Engineering

and Technology

School stacked logo

University of UH
Hertfordshire

School of Health

and Social Work

University of
Hertfordghire U H

School of Humanities

University of
Hertfordshire UH

School of Law

University of U H
Hertfordshire
School of Life and
Medical Sciences

University of UH
Hertfordshire
School of Physics,
Astronomy and Mathematics
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Sub-branding

UH Online logo

There are two logo types available in the UH University Of U H "

Online set, the ‘standard logo’ and the ‘stacked -

logo Hertfordshire Oﬂ ‘ ne

Please use the logo that best suits the format
or media you are producing.

The logos are available in black and white
reversed versions.

Horgoraenre M Online

UH Online standard logo

University of
Hertfordshire

UH Hortrorior. U
Online Online

UH Online stacked logo

LOGO COLOURS

. Black White

© University of Hertfordshire 2015
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Sub-branding

UH Arts logo

There are tw? logo types a\{ailable in‘the UH University Of U H

Arts set, the ‘standard logo’ and the ‘stacked -

0go Hertfordshire ArtS

Please use the logo that best suits the format
or media you are producing.

The logos are available in black and white
reversed versions.

Hertiordsnie QM ArtS

UH Arts standard logo

University of
Hertfordshire

UH Hortroriorne U
Arts Arts

UH Arts stacked logo

LOGO COLOURS

. Black White

© University of Hertfordshire 2015
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Section 2: Brand components

Primary typefaces

Our primary typeface is Helvetica Neue in the
weights shown on the following two pages.
Clean and legible, it is available in four weights
to express both contemporary and classical
qualities.

No other typefaces must be used apart from
those stated in these guidelines. This includes
handwritten typefaces.

© University of Hertfordshire 2015

Helvetica Neue 45 Lignt
Helvetica Neue 55 Roman

Helvetica Neue 65 Medium
Helvetica Neue 75 Bold
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Section 2: Brand components

Primary typefaces

Helvetica Neue 45 Light

abcdefghijkilmnopagrstuvwxz
ABCDEFGHIJKLMNOPQRSTUVWXZ

eeeeeeeeeeeeeeeeeee

abcdefghl jkKimnopqrstuvwxz
ABCDEFGHIJKLMNOPQRSTUVWXZ

eeeeeeeeeeeeeeeeeeee

abcdefghl jkimnopqgrstuvwxz
ABCDEFGHIJKLMNOPQRSTUVWXZ

eeeeeeeeeeeeeeeeee

abcdefghl jkimnopqrstuvwxz
ABCDEFGHIJKLMNOPQRSTUVWXZ
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Section 2: Brand components

Secondary typefaces

Ouir first secondary typeface is Helvetica Neue
in the weights shown on the following two
pages which can be used to compliment the
four primary typeface weights of Helvetica
Neue.

The minumim size for body copy is 7pt.
Helvetica Neue ltalic 46, 56, 66, 76 can be
used in supporting text to extend the typeface

styles available but must not be used for main
title text or heading text.

© University of Hertfordshire 2015

elvetica Neue 35 Thin
Helvetica Neue 85 Heavy
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Secondary typefaces

ggacmggg%ghij KImNopgrstuvwxz
ABCDEFGHIJKLMNOPQRS TUVWXZ

gvelti;geézvi’ghijklmnopq rstuvwxz
ABCDEFGHIJKLMNOPQRSTUVWXZ
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Secondary typefaces

(I??(;ok224:vapzedtyrgftzv%;hts o o the C 9 Sl on B 00 k 2 2 4
Caslon Book 224 Italic
Caslon Bold 224
Caslon Bold 224 Italic
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Secondary typefaces

Caslon book 224

abcdefghijklmnopqrstuvwxz
ABCDEFGHIJKLMNOPQRSTUVWXZ

Caslon italic 224

abedefghijklmnopqrstuviwxs
ABCDEFGHIJKLMNOPQRSTUVWXZ

Caslon bold 224

abedefghijklmnopqrstuvwxz
ABCDEFGHIJKLMNOPQRSTUVWXZ

Caslon bold italic 224

abedefshijklmnopqgrstuvwxs
ABCDEFGHIJKLMNOPQRSTUVWXZ
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Digital/screen typefaces

When Helvetica Neue or Helvetica is not

i vt AIAl Regular

should be used as a replacement. A I"I 3 I Regu Iar I ta IIC
Arial Bold

Arial Bold Italic

© University of Hertfordshire 2015
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Section 2: Brand components

Colour palette

Colour is a key feature of our brand identity
and should be used to compliment
photography and typography. Used correctly
it will communicate the university’s personality
and give our materials great stand out.

Our colour palette has been selected to help
express various aspects of the university’s
personality and purpose and speak to our
varied audiences in a relevant way.

Dark blue is our primary corporate colour. This
is complemented by a palette of neutral and
bright colours. Within the neutral set are six
colours, comprising a light and dark variant of
a similar tone.

The neutral colours help to add a sense

of professionalism and gravitas to
communications, while the bright colours bring
a fresh and innovative feel.

When using colours, care must be taken to
ensure the chosen colours have good contrast
with imagery and components. Always try

to maintain legibility when using coloured

typography.

The colour breakdowns specified have been
tested and approved. Please ensure that you
always use the breakdowns provided here and
never introduce new colours to the palette. If
you have any questions regarding colour, please
contact the communications team for advice.

Pantone® is Pantone Inc’s check—standard
trademark for colour reproduction and colour
reproduction materials. Do not use colours in
this document for colour matching as they may
not reproduce accurately. Pantone® EC values
provided for CMYK.

© University of Hertfordshire 2015

Dark

Dark blue

Pantone®
2757 C

CMYK

C:100 M:95 Y4 K:42
RGB

R:0 G:38 B:99

HEX

002663

Black

Pantone®
Process

Black C

CMYK

C:0 M:0Y:0 K:100
RGB

R:30 G:30 B:30
HEX

1E1E1E

Neutral

CMYK

C:13M:32 Y:2 K:8
RGB

R:194 G:172 B:190
HEX

C2ACBE

CMYK

C:25 M4 Y:42 K:3
RGB

R:186 G:198 B:150
HEX

BAC696

Natural
light grey
Pantone®

443C

CMYK

C:33 M:10 Y:18 K:30
RGB

R:148 G:157 B:158
HEX

949D9E

Natural
dark purple

Pantone®

525C

CMYK

C:74 M:100 Y:4 K:48
RGB

R:83 G:46 B:96
HEX

532E60

Natural
dark green

Pantone®
5545 C

CMYK

C:62 M:19 Y:43 K:49
RGB

R:73 G:108 B:96
HEX

496C60

Natural
dark grey

Pantone®
446 C

CMYK

C:54 M:27 Y-36 K:82
RGB

R:64 G:69 B:69
HEX

404545

Bright

CMYK
C:.0M:19Y:89 K:0
RGB

R:253 G:200 B:47
HEX

FDC82F

Bright
blue

Pantone®
306 C

CMYK

C:76 M:0 Y:5 K:0
RGB

R:0 G:185 B:228
HEX

O0OB9E4

Bright
mid blue

Pantone®
285C

CMYK

C:90 M:48 Y:0 K:0
RGB

R:0 G:115 B:207
HEX

0073CF

Bright
orange
Pantone®

144C

CMYK

C:0 M:58 Y:100 K:0
RGB

R:233 G:131 B:0
HEX

E98300

Bright
pink
Pantone®

1787 C

CMYK

CO M:82 Y:53 K:0
RGB

R:245 G:63 B:91
HEX

F53F5B

Bright
green

Pantone®
375C

CMYK

C:48 M:0Y:94 K:0
RGB

R:146 G:212 B:0
HEX

92D400

Bright
violet

Pantone®
2583 C

CMYK

C:48 M:72 YOK:0
RGB

R:156 G:95 B:181
HEX

9C5FB5
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Section 2: Brand components

Colour tints

The full colour palette is also available
in range of tints. Please use the stated
percentages rather than choosing
something that falls in between.

© University of Hertfordshire 2015

Dark

Dark blue

Pantone®
2757C

Black

Pantone®
Process
Black C

Natural

Natural
light purple

Pantone®
5155C

Natural
light green

Pantone®
7493 C

Natural
light grey
Pantone®
443C

Natural
dark purple

Pantone®
525C

Natural
dark green

Pantone®
5545C

Natural
dark grey

Pantone®
446 C

Bright

Bright yellow

Pantone®
123C

Bright blue

Pantone®
306 C

Bright
mid blue

Pantone®
285C

100% 100%
80% 80%

Bright orange Bright green

Pantone® Pantone®
144 C 375C

Bright pink Bright violet
Pantone® Pantone®
1787 C 2583 C
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Section 2: Brand components

Content style guide
(best practice)

As a university, we need to communicate to

a wide range of different types of people, not
just academics. Our writing style should be
accessible to everyone. Which is why we write
in plain English.

Using our name
Wherever possible use the University
of Hertfordshire’s full title. Don’t use the

abbreviations UH, UH Uni or just Hertfordshire.

More information?

For more information about writing in the
plain English style see
www.plainenglishcampaign.com

A more detailed set of style guidelines for
copywriters and proofreaders is available from
go.herts.ac.uk/brand

Accessibility statement
All key publications should include the
following statement:

“If you would like a copy of this document in a

different format please contact the Admissions
Service on +44 (0)1707 284800.”

© University of Hertfordshire 2015

e Keep it clear and simple - use straightforward everyday language.
e Keep it short — avoid long sentences and paragraphs.

e Make it friendly — address your reader as ‘you’. Use ‘we’, ‘us’ and ‘our’
when referring to the University.

e Use the active voice — unless there’s a good case for using the passive.

¢ Avoid jargon — if you need to use technical terms, explain them in the
first instance.

e Don’t use clichés, slang or archaic terms like ‘whilst’, ‘amongst’
or ‘thus’.

¢ Write informally, but don’t dumb it down — we need our writing to
maintain a sense of authority and sound professional.
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Section 2: Brand components

Photography

Always ensure that images are high
resolution (8300dpi) and are good quality (not
blurred or pixelated). Images taken from the
internet are not suitable for print.

Photographic style 1
Unconventional cropping

This style supports the proposition that
Hertfordshire is a dynamic and inspiring
university. The images would be used on
brochure covers/section divider pages, in
advertising or on the home page of a website.

Photographs should be:

e Cropped in an unusual way

e Shot from an odd/acute angle

e Show people in off-beat or
unusual ways

e Focussed on an unusual aspect of
a subject.

Photographic style 2
People engaged in working and interacting.

These images show Hertfordshire as an open,
welcoming and friendly place to study. They
could be used throughout the identity or with
the cropped images.

Photographs should:

e show students or staff working,
studying or at leisure

¢ give the impression of having
caught the subject in the middle of
an activity or conversation

¢ be shot from middle distance.

© University of Hertfordshire 2015

Photographic style 1

Photographic style 2
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Section 2: Brand components

Photography

Photographic style 3
Portraits

Portraits should have the following
characteristics:

¢ the subject should be looking into
the camera

¢ they should be shot in natural light

¢ they should be shot in a University
or work context

¢ images should have a documentary
look and give the impression that the
subject is working, studying or in
some way engaged with the life of
the University

¢ portraits can be in colour black
and white.

Photographic style 4
Facilities

Facilities should be shown by combining detalil
images with overview pictures to highlight

the quality and scale of the resources at
Hertfordshire.

¢ Buildings or equipment should be
shown in use

¢ Facilities should be shot or cropped
in an interesting way, eg, tight close
up, low/high angle or wide angle.

To access the library of approved

Univeristy photography visit
http://images.herts.ac.uk

© University of Hertfordshire 2015

Photographic style 3

Photographic style 4
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lllustration/infographics

There may be instances when an illustrative
approach is appropriate. However, it is not
acceptable to have wide variations in approach

to illustration as this will dilute and damage the
brand.

Please contact the Communications team
for advice.

© University of Hertfordshire 2015
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Social icons

Black icons

There are a range of social icons available for
use.

The icons are available in, black, white and + YOU
transparent. Tuhe

The icons should be used where possible with
their related web links. (see the publications
section for an example of application on
publications).

The
Student

Room

White icons

The
Student
Room

Black transparent icons

-+ You

White transparent icons

The
Student

Room

© University of Hertfordshire 2015



3 Section 3: Stationery

Stationery

Stationery

3.1 Letterhead, continuation sheet,
business card and compliments slip

3.2 Fax

3.3 Memo

© University of Hertfordshire 2015




3.1 Section 3: Stationery

Letterhead, continuation sheet,
and compliments slip

To request any of the above stationery
please visit go.herts.ac.uk/documentservices

University of UH Hatio e University of UH
Hertfordshire Aosis Hertfordshire

Tel +44 (0) 1707 284000
Fax +44 (0) 1707 284115
herts.ac.uk

Ut luptatem vulla feuismo dignim in ulputat. Ipit et nonse dolore modolor peraesed tiscidui
bla faciduisit, venisit vel er adionulla alis alis dolesequis ero commy nummy nonum nim el
exerostrud magna facilit lorper senis ea conseniam, volor adip essequam velit, vendrem
volobore te core tie dolore magnis et adit la commy num eugiamet iure etueraessit aut
praesse volut aliquatum vendre modolenim dolore vulputem vulla core dolorem dolore min
volorpe raesequip erostrud dolorero dio ea cor ing euguer amet alisi.

Ecte velit lor at. Dui blam quat accum duisl dolorperat dolorti nciliqu ipsummolor in
velenissed dolorerit la feugait adip ex ero od dolorperci ex et, verilit augiam, si bla faciduis
elisi eliquat. Ure vendipit vel ea consequi tetuerc ilisi. Ut aliquam velit autpat, sit utpat
erciduisit velit delent voloborerat alit, sim del utpat, quamet verci eraesed te et nullamc
onulputpat. Suscin er si.

Gait, quat num dolore delessim vulla facillandre dip et dolesto od eugait ilit, quisl digna
facin euismod minci ea augiatisl exercip sustrud del ea conulla feugait dolore ex exeros
amconse mincilla commy nulla cor autatet, sed magnit, quat nostrud eliscidunt utpat ad
del del inci te dolessi bla facilit vel utpatum modiam, velesequi eliquisis nos adion ulputpat
vulput il dolor sequis ero er sim augue modo conum zzrit lore core digna feugiam ex eugait
velendiamcon ute modiam iure feu faci blaore minibh estrud te magnit do commy nos
dolendre magnit wisi ea facidunt am dolore.

Ut luptatem vulla feuismo dignim in ulputat. Ipit et nonse dolore modolor peraesed tiscidui
bla faciduisit, venisit vel er adionulla alis alis dolesequis ero commy nummy nonum nim el
exerostrud magna facilit lorper senis ea conseniam, volor adip essequam velit, vendrem
volobore te core tie dolore magnis et adit la commy num eugiamet iure etueraessit aut
praesse volut aliquatum vendre modolenim dolore vulputem vulla core dolorem dolore min
volorpe raesequip erostrud dolorero dio ea cor ing euguer amet alisi.

Con utem quam at. Usci blamcommy nim in verillamet ad magnis deliquisl erosto od ea
feugue con henis at pratue magnim volor sum ipit lumsan henit praesequisim vel dolortie
tissenit velenim dunt lum zzrillutem niamet acipis at. Lessi. Borero euiscilis dignissim acilla
consequam velesed magnim do eu faccumsandre dolessed ea feuis aute magnim digna
faccum.

Yours Sincerely

Name Surname
Title

ACharity Exempt from Registration under the
Second Schedule of the Charities Act 1993

Univers Ity Of U H University of Hertfordshire
Hertfordshire Rt

UK

Tel +44 (0) 1707 284000
Fax +44 (0) 1707 284115
herts.ac.uk

With compliments

ACharity Exempt from Registration under the
Second Schedule of the Charities Act 1993

© University of Hertfordshire 2015



3.2

Section 3: Stationery

Fax

Size: A4 (210mm x 297mm)

© University of Hertfordshire 2015

University of
Hertfordghire u H

Fax

University of Hertfordshire
Hatfield

Hertfordshire

AL10 9AB

UK

Tel +44 (0) 1707 284000
Fax +44 (0) 1707 284115
herts.ac.uk

To

Fax number

From

Date

Number of pages

Subject




3.3

Section 3: Stationery

Memo

Size: A4 (210mm x 297mm)

© University of Hertfordshire 2015

University of
Hertfordshire U H

Memo

University of Hertfordshire
Hatfield

Hertfordshire

AL10 9AB

UK

Tel +44 (0) 1707 284000
Fax +44 (0) 1707 284115
herts.ac.uk

To

From

Copies to

Date

Subject




Section 4: Communication and presentation materials

Literature
4.1 Folder cover
4.2 Report cover

Posters
4.3 Recruitment poster

Recruitment advertising

4.4 Student advertising

4.5 Staff advertising - black and white
4.6 Staff advertising - colour

© University of Hertfordshire 2015

Communication and
presentation matenals

Miscellaneous

4.7 PowerPoint presentations

4.8 PowerPoint examples

4.9 Banner stands

4.10 University website — home page
4.11 University e-newsletter — faces




4.1 Section 4: Communication and presentation materials

Folder cover

Folder covers should follow the same template
as A4 publication covers.

You should use the A4 logo size (72mm width)
for folder covers.

The set of bottom template strips are available
for use (please see publications covers
section).

Folder size: 220mm x 307mm

University Accommodation
Information Pack

© University of Hertfordshire 2015



4.2

Section 4: Communication and presentation materials

Report cover

Blank report covers are available and come
pre-printed in various colours.

Please contact the reprographics department
for pre-printed report covers.

Size:
A4 (210mm x 297mm)

© University of Hertfordshire 2015

University of
Hertfordshire

UH




4.3 Section 4: Communication and presentation materials

Poster

An example of a University school recruitment
poster.

. University of
Size: Hertfordshire UH
A3 (297mm x 420mm)

Make a smie

Study at the
University of Hertfordshire and help make a
difference to people’s lives...

We are the UK's biggest provider with 4 centres of study:

Find out more > /LDNURSING

© University of Hertfordshire 2015



4.4

Section 4: Communication and presentation materials

Student recruitment
advertising

An examples of a small format student
recruitment ad.

The underlying grid can be flexible to allow for
a variety of different layouts and ad sizes.

© University of Hertfordshire 2015

University of
Hertfordsyhire UH

th
pgrfect

choice for
your future

450 courses
#W vibrant student community
top rated academic quality

£38m on-campus entertainment venue

4 95% of graduates in employment
6 months after graduation

10/11 October
Open 1 November

days

University of
Hertfordsyhire UH




4.5 Section 4: Communication and presentation materials

Staff recruitment
advertising

Two examples of black and white small format

staff recruitment ads. We currently have the following vacancy: We currently have the following vacancies:
. .. = - Apply online at: - Apply online at:
V\llhel’(ej Spaﬁe kIDS very “ln:c'tehd’ tge logo (za? be Frontllne SerVIceS go.herts.ac.uk/jobs Customer Service go.herts.ac.uk/jobs
placed in the bottom left-hand corner (please - Adviser
minimum size guidelines - section 2.4). Adviser
£25,504 - £27,854 pa
; ; Closing date: 4 October

Type sizes can vary to suit the copy but there Job Ref: 011722WHT
should be a clear difference in size between Job Ref: 011709WHT
the title and the rest of the copy. . .

Y Computing Technical

* Officer
versi st T :.e THEAWARDS
poiversity of Ll ' svesrvovamor [ERAGEEEGAN Job Ref: 011685WHT

Closing date for both posts: 4 October

o

University of H &tonewall

Hertfordshire DIVERSITY CHAMPION

\_

\\\‘ ABQ(/
v THEAWARDS
DA AWARD WINNER
5 Entropre versity of the Year 2010

troprenaurial Uriversit

/SRS

© University of Hertfordshire 2015



4.6

Section 4: Communication and presentation materials

Staff recruitment
advertising

An example of a full colour small format staff
recruitment ad.

© University of Hertfordshire 2015

We currently have the following vacancy:

Marketing and Recruitment Coordinator

Department of Marketing and Communications

£22,685 - £25,513 pa
The University of Hertfordshire is looking to recruit a Marketing and Recruitment Coordinator.

The University of Hertfordshire is the UK’s leading businessfacing university. We are one of the world’s
top new universities with an international reputation.

The Marketing and Communications Department is a busy, dynamic, multifunctional department and is
responsible for developing and implementing marketing and communications plans to ensure that the
University is presented in a coherent way to all audiences through all media.

Reporting to the Marketing and Recruitment Manager, the Marketing and Recruitment Coordinator will
be allocated specifically to the School of Creative Arts to support in marketing the University’s portfolio
of courses and activities, leading to the recruitment of students.

The successful candidate will help to communicate the benefits of a University of Hertfordshire
education to prospective students and promote the University to a wide range of audiences. The
role will also focus on making sure our communications to students, staff and alumni is of the
highest quality.

Closing date: 4 October Job Ref: 012870
University of H *ﬁtonewall
Hertfordshire DIVERSITY CHAMPION

Apply online at:
go.herts.ac.uk/jobs

The University is required to meet
UKVI visa regulations. Applicants
who do not currently have the right
to work in the UK will have to satisfy
UKVI regulations before they can be
appointed.

!

\%Y NNER

Entreprenet the Year 2t

HE AWARDS



4.7 Section 4: Communication and presentation materials

PowerPoint presentations

12 12
This is the underlying grid for A4 landscape
PowerPoint pages. | | 156 = | |
When creating PowerPoint presentations this T — —
grid should be used wherever possible. 0
BA
Page title 40pt Arial
Page subtitle in 40pt Arial
70 128 128
il |
100

University of
Hertfordghire UH

© University of Hertfordshire 2015



4.8

Section 4: Communication and presentation materials

PowerPoint examples

Examples of how the basic elements of

the visual identity (imagery, typefaces and
University colours) could be applied to a
PowerPoint presentation (using the underlying
PowerPoint grid).

© University of Hertfordshire 2015

University of
Hertfordghire UH

Presentation title 40pt Arial
Subtitle in 40pt Arial

www.herts.ac.uk/computerscience

Slide title 40pt Arial
Slide subtitle in 40pt Arial

» Text set in 20 / 22pt Arial, ranged left, one paragraph space between lines of text in black.

« Ut wis eum ipsusci lismodolore veniat lor sustrud et, vel ut in euisciduis nulput nim incil
dolent praesequipis exercidunt nulput velit lummodolore.

* Magnim do odipsummy nonum vulla adignis nismod tinci er adit.

» Consequis dolore dolobor sum velestrud tie consecte diating el dolorer ipsum veros dit,
siscill andrem illa augait volorperat.

University of
Hertfordghire UH

Presentation title slide

Single column text slide

Section title in 40pt Arial

Slide title 40pt Arial

* Text set in 20 / 22pt Arial, ranged left, one Entity A
paragraph space between lines of text in black. EnttyB

Entity C
Entity D

» Ut wis eum ipsusci lismodolore veniat lor
sustrud et, vel ut in euisciduis nulput nim incil e
dolent praesequipis exercidunt nulput velit Enttye
lummodolore. EntityF

Entity G

* Magnim do odipsummy nonum vulla adignis
nismod tinci er adit.

B Entity A

» Consequis dolore dolobor sum velestrud tie [
consecte diating el dolorer ipsum veros dit, Entity B
siscill andrem illa augait volorperat. B EntityC
M Entity D
B Entity E

University of
Hertfordsyhire UH

Divider slide

Picture and text slide



4.9 Section 4: Communication and presentation materials

Banner stands

The examples show how the University and
School logos are applied to banner stands.

When the School logo is required the stacked
version of the logo should be used.

The examples shown are 2000mm x 850mm
wide pull up banners.

Irelego shou be sz 0 i of s20m Open day Welcome
tO our
School
Open day

logo to banner width.

850mm wide banner

© University of Hertfordshire 2015



410 Section 4: Communication and presentation materials

University website -
home page

The example shows the University website
home page using the white reversed logo.

© University of Hertfordshire 2015



4.11 Section 4: Communication and presentation materials

University e-newsletter -
faces

The example shows the University’s weekly
internal e-newsletter ‘faces’.

© University of Hertfordshire 2015



Section 5: Publication covers

Publication covers

The logo

5.1 Thelogo position

5.2 Unversity logo

5.3 School standard logo
5.4 School stacked logo

Template bottom strip

5.5 Template bottom strip

5.6 Template sizes (portrait)

5.7 Template sizes (landscape/square)

Colours

5.8 Template strip colours

5.9 Use of colour (dark and neutral)
5.10 Use of colour (bright)

A publication is defined by any
stitched or bound booklet that has
8 pages or more.

This applies to all publication
formats including DL, A6, A5, A4
as well as oversized A4 folders.

© University of Hertfordshire 2015

Examples

5.11 Full cover image
5.12 Single cover image
5.13 School of study
5.14 General

5.15 Back cover content

Cover text

5.16 Text positioning - front
5.17 Text guide - front
5.18 Text guide - back




5.1

Section 5: Publication covers

Publications -
the logo position

The logo should appear top left of
communications wherever possible and
positioned according to positioning guide.

If creating a non-standard format, the logo
should be positioned using the exclusion zone
as guidance.

If you are unsure of how to use the logo

or have any questions, please contact the
Communications team for advice.

© University of Hertfordshire 2015

University of
Hertfords‘;,hire UH

Exclusion zone




52

Section 5: Publication covers

Publications -
University logo

The size of the publication dictates the size of
the logo to be used.

This applies to both portrait, landscape and
square formats.

e A4 (297mm x 210mm)
Logo: 72mm width

e 210 Square (210mm x 210mm)
Logo: 72mm width

e A5 (210mm x 148.5mm)
Logo: 60mm width

e DL (210mm x 99mm)
Logo: 42mm width

e A6 (148.5mm x 105mm)
Logo: 42mm width

When applying the logo on non-standard
formats please use your discretion to maintain
clarity and legibility. If in doubt, please contact
the Communications team for advice.

Please also see the main logo size guidelines in
section 2.4 for the full set of logos sizes.

The black logo, white reversed logo and dark
blue logo can be used for publications.

The dark blue logo is available for use on
corporate publications only.

© University of Hertfordshire 2015

LOGO COLOURS

. Black

A4 / 210 square
72mm width (100%)

University of
Hertfordshlre U H

A5
60mm width (83%)

University of
Hertfordghlre U H

DL / A6
42mm width (58%)

University of
Hertfordghlre U H

White . Dark Blue



53

Section 5: Publication covers

Publications -
School logo (standard)

The size of the publication dictates the size of
the logo to be used.

This applies to both portrait, landscape and
square formats.

e A4 (297mm x 210mm)
Logo: 72mm width

e 210 Square (210mm x 210mm)
Logo: 72mm width

e A5 (210mm x 148.5mm)
Logo: 60mm width

e DL (210mm x 99mm)
Logo: 42mm width

e A6 (148.5mm x 105mm)
Logo: 42mm width

When applying the logo on non-standard
formats please use your discretion to maintain
clarity and legibility. If in doubt, please contact
the Communications team for advice.

Please also see the main logo size guidelines in
section 2.4 for the full set of logos sizes.

The black logo and white reversed school
logos can be used for publications.

© University of Hertfordshire 2015

LOGO COLOURS

. Black

White

A4 / 210 square
72mm width (100%)

University of
Hertfordshlre U H

A5
60mm width (83%)

Hertfordshire
Business School

University of
Hertfordshire

Hertfordshire
Business School

DL / A6
42mm width (58%)

University of
Hertfordshire

Hertfordshire
Business School



5.4

Section 5: Publication covers

Publications -
School logo (stacked)

The size of the publication dictates the size of
the logo to be used.

This applies to both portrait, landscape and
square formats.

e A4 (297mm x 210mm)
Logo: 72mm width

e 210 Square (210mm x 210mm)
Logo: 72mm width

e A5 (210mm x 148.5mm)
Logo: 60mm width

e DL (210mm x 99mm)
Logo: 42mm width

e A6 (148.5mm x 105mm)
Logo: 42mm width

When applying the logo on non-standard
formats please use your discretion to maintain
clarity and legibility. If in doubt, please contact
the Communications team for advice.

Please also see the main logo size guidelines in
section 2.4 for the full set of logos sizes.

The black logo and white reversed school
logos can be used for publications.

© University of Hertfordshire 2015

LOGO COLOURS

. Black

White

A4 / 210 square
72mm width (100%)

University of UH
Hertfordshlre
Hertfordshire

Business School

A5
60mm width (83%)

University of UH
Hertfordshire
Hertfordshire

Business School

DL / A6
42mm width (58%)

University of U H
Hertfordshire
Hertfordshire

Business School



5.5

Section 5: Publication covers

Publications -
template bottom strip

The publication template bottom strip
(vector file) should be used on all
relevant documents that are classified
as a publication.

A publication is defined by any
stitched or bound booklet that has
8 pages or more.

The template bottom strip is
continuous and runs across both the
front and back covers.

The vector files are available for use
on all publication formats.

Please request the original template

files from the Communications team
and do not recreate any files.

© University of Hertfordshire 2015

Template
bottom strip
(vector file)

BACK COVER

FRONT COVER




5.6 Section 5: Publication covers

Publications - template
sizes (portrait)

The publication cover template should
be applied to all publications. Universi N
Uni ity of niversity of University of
- . Hg:"il:?gftl:ltgh?re U H Hertfordshire UH Hertfordshire UH
A publication is defined by any
stitched or bound booklet that has

8 pages or more.

The bottom template strip should
be used across all publication A5 PORTRAIT DL PORTRAIT
formats including DL, A6, A5 and
A4. The template applies to portrait, A4 PORTRAIT
landscape and square formats. The
dimensions and % scale have been
indicated (dimensions indicated are
up to the edge of crop area).

e A4 portrait (297 x 210mm)
Strip: 74mm height (5721§/rr)1m
(0}

52.5mm

(71%)

e A5 portrait (210 x 148.5mm)
Strip: 52.5mm height

e DL portrait (210 x 99mm)

Strip: 52.5mm height 74mm

(100%)

¢ AG portrait (148.5 x 105mm)

Strip: 37mm height Universityof I Jjl
Please contact the Communications '
team if you need any clarification on
publication templates and formats. AS PORTRA(T

37mm
(50%)

© University of Hertfordshire 2015



5.7 Section 5: Publication covers

Publications - template
sizes (landscape/square)

The publication cover template should
be applied to all publications. o o
Horttorasnre G I Horviorashre G
A publication is defined by any
stitched or bound booklet that has
8 pages or more.

The bottom template strip should
be used across all publication A4 LANDSCAPE 210 SQUARE
formats including DL, A6, A5 and
A4. The template applies to portrait,
landscape and square formats. The
dimensions and % scale have been
indicated (dimensions indicated are
up to the edge of crop area).

e A4 landscape (210 x 297mm)

Strip: 52.5mm height 52.5mm
(71%)

52.5mm

(71%)

e 210 square (210 x 210mm)
Strip: 52.5mm height

¢ AS5 landscape (148.5 x 210mm)
Strip: 37mm height

¢ A6 landscape (105 x 148.5mm)

Strip: 26mm height University of I Jjil

Please contact the Communications
team if you need any clarification on
publication templates and formats.

A5 LANDSCAPE Hertrorasnre UM

A6 LANDSCAPE

26mm
(35%)

37mm
(50%)

© University of Hertfordshire 2015
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Section 5: Publication covers

Publications - cover
template strip colours

All of the brand colours are available
for use in the bottom template strip
of general University publications and
student publications.

The colour should be selected to
compliment the imagery being used.

The bottom template strip should
always be used at 100% tint.

Corporate publications should use a
bottom template strip from the dark
and neutral colour palettes. White is
also available for use on corporate
publications.

© University of Hertfordshire 2015

Dark

Dark blue*

Pantone®
2757 C

CMYK
C:100 M:95 Y:4 K:42

(*Corporate use only)

Black

Pantone®
Process

Black C

CMYK
C:.0M:0Y:0K:100

White

White

CMYK
C.OM:0Y:0K:0

Neutral

CMYK
C:13M:32 Y:2 K:8

CMYK
C:25 M:4 Y:42 K:3

Natural
light grey
Pantone®

443 C

CMYK
C:33 M:10 Y:18 K:30

Natural
dark purple

Pantone®

525C

CMYK
C:74 M:100 Y:4 K:48

Natural
dark green

Pantone®
5545C

CMYK
C:62 M:19 Y:43 K:49

Natural
dark grey

Pantone®
446 C

CMYK
C:54 M:27 Y:36 K:82

Bright

CMYK
C:0 M:19Y:88 K:0

Bright
blue

Pantone®
306 C

CMYK
C:76 M:0Y:5K:0

Bright
mid blue

Pantone®
285C

CMYK
C:90 M:48 Y:0 K:0

Bright Bright
orange green
Pantone® Pantone®

144C 375C

CMYK CMYK
C:0 M:58 Y:100 K:0 C:48 M:0 Y:94 K:0

Bright Bright
pink violet

Pantone® Pantone®
1787 C 2583 C

CMYK CMYK
C0 M:82 Y:53 K:0 C:48 M:72 YO K:0



5.9

Section 5: Publication covers

Publications - use of colour

(dark and natural)

The publication bottom strip colour
should be selected to compliment the
imagery being used.

The bottom template strip should
always be used at 100% tint.

On the following pages you will see

examples of the bottom strip used
with imagery.

© University of Hertfordshire 2015

BACK COVER

Dark Blue

University of
Hertfor(litghire U H

FRONT COVER

Process Black

University of
Hertfordghire UH

White

University of
Hertfordghire UH

Light Purple

University of
Hertfordghire UH

Light Green

University of
Hertfordghire UH

Dark Purple

University of

HertfordshireUH

Dark Green

University of
Hertfordshire

UH

University of
Hertfordshire

UH

Light Grey

Dark Grey



5.10

Section 5: Publication covers

Publications - use of colour

(bright)

The publication bottom strip colour
should be selected to compliment the
imagery being used.

The bottom template strip should
always be used at 100% tint.

On the following pages you will see

examples of the bottom strip used
with imagery.

© University of Hertfordshire 2015

BACK COVER

Hertordsnre UM

FRONT COVER

Yellow

Blue

Hertiordsnre U

Mid Blue

University of
Hertfordshire U H

Orange

University of
Hertfordshire

Pink

University of
Hertfordshire

Green

University of
Hertfordshire

Violet

University of
Hertfordshire




5.11

Section 5: Publication covers

Publications example -
full cover image

An example of a publication cover
with a full image applied across the
front and back covers.

Example shown is A5 size.

© University of Hertfordshire 2015

BACK COVER

FRONT COVER

University of Hertfordshire
Hatfield
AL109AB

t. +44 (0) 1707 284000
e. ask@herts.ac.uk
w. herts.ac.uk

University Strategic Plan
2012-2015




5.12

Section 5: Publication covers

Publication example -
single cover image

An example of a publication cover
with a singe image applied on the
front cover and a plain back cover.

The range of University brand colours
can be applied to the back cover in
this instance and must compliment
the bottom strip colour.

Alternatively a tint of the brand colour
used in the template strip may also be
used on the back cover.

Example shown is A5 size.

The range of
University brand
colours are
available for use on
the back cover.

© University of Hertfordshire 2015

University of Hertfordshire
Hatfield
AL109AB

t. +44 (0) 1707 284000
e. ask@herts.ac.uk
w. herts.ac.uk

BACK COVER

FRONT COVER




513 Section 5: Publication covers

Publication example -

school of study K COVER FRONT COVER

An example of a school of study
publication cover with white logo
applied and colour bottom template
strip.

Example shown is A5 size.

Accounting and

Hatfield
AL109AB

S Finance Courses

e. ask@herts.ac.uk
w. herts.ac.uk

© University of Hertfordshire 2015



513 Section 5: Publication covers

Publication example -
school of study

BACK COVER FRONT COVER
An example of a school of study
publication cover with black logo
applied and colour bottom template . .
strip. University of School
Hertfordshire of Law

Example shown is A5 size.

Hatfield
AL109AB

Postgraduate

o L aw Courses

e. ask@herts.ac.uk
w. herts.ac.uk

© University of Hertfordshire 2015



5.14

Section 5: Publication covers

Publication example -
general

An example of a school of study
publication cover with white logo
applied and colour bottom template
strip.

Example shown is A5 size.

© University of Hertfordshire 2015

BACK COVER

FRONT COVER

University of Hertfordshire
Hatfield
AL109AB

t. +44 (0) 1707 284000
e. ask@herts.ac.uk
w. herts.ac.uk

Welcome Guide

de Havilland Campus




5.15

Section 5: Publication covers

Publication example -
back cover content

An example of a publication cover
utilising the back cover for content,
eg map/image and text.

The back cover may be used in this
way for publications with a low number
of pages where space is limited or
alternatively where a location map is
required.

Example shown is A5 size.

© University of Hertfordshire 2015

BACK COVER

FRONT COVER

MAP / IMAGE

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

In viverra vulputate vehicula. Vestibulum consequat libero
ut ante placerat ullamcorper. Duis suscipit nisl ac aliquam
tincidunt. Vestibulum faucibus pulvinar lorem, in viverra
erat ullamcorper et. Mauris molestie justo ut elit volutpat,
eget ultricies ante congue. Nulla condimentum vel erat sed
lacinia. Nunc mollis odio diam, eget mattis dui lacinia ut.
Cras vel varius purus, in mollis ante. Donec tincidunt sapien
at tortor vulputate sollicitudin. Vivamus suscipit urna id est
fringilla tempor. Vivamus odio felis, auctor ac ante at, porta
bibendum nisi. Quisque vehicula adipiscing dictum. Vivamus
fermentum tortor varius urna lobortis iaculis. Donec velit
lorem, malesuada id sapien a, molestie suscipit diam.

University of Hertfordshire
Hatfield
AL109AB
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Praesent id blandit odio. Nam nisi mauris, pharetra vitae
aliquet at, pellentesque quis tellus. Maecenas ut neque
aliquam, consectetur nunc convallis, faucibus tellus. Sed nec
luctus leo. Vivamus tincidunt dignissim rutrum. Nam suscipit
massa ut arcu rhoncus sodales. Mauris quis risus leo. Nulla
facilisi. Donec ornare magna ut magna sodales lacinia. Sed
pellentesque tellus molestie, posuere metus faucibus,
viverra eros.

Cras egestas tempus tincidunt. Cras a justo lacinia, laoreet
orci nec, fermentum enim. Donec eget velit eu lectus
malesuada iaculis at non dolor. Donec hendrerit eros mattis
rutrum vehicula. Sed id volutpat lacus.

Welcome Guide

de Havilland Campus




5.16 Section 5: Publication covers

Text positioning - front cover

All heading text and sub text should be
positioned in the bottom template strip.

University of University of
No text should be overlayed in the Hertfordshire UH Hertfordshire UH
image area.

Please also see the ‘text guide’
guidelines in section 2.35.

Example shown is A5 size.

IMAGE AREA Comp INg
guid

Computing guide

YES NO

Text must be positioned in the bottom template strip. Text should not be overlayed in the image area.
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5.17 Section 5: Publication covers

Text guide - front cover

There are no restrictions on the size
or style of heading text or sub text
used on the publication front covers.

University of UH
All of the corporate typeface are Hertfordshire

available for use.

The text should be positioned in the
template bottom strip and aligned left.

There is a limit of no more than 3
horizontal lines of text.

The full range of University brand
colours (including tints) can be used
for the heading text and sub text -

please ensure copy is legible with IMAGE AREA
colour combinations used.

Example shown is A5 size.

NOTE
NO MORE THAN

3 LINES OF TEXT I I I
o et A glgllde to University IT and computer
facilities on-campus

Computing

© University of Hertfordshire 2015



5.18

Section 5: Publication covers

Text guide - back cover

The University or School contact
address should be included on the
back cover.

The text should be positioned in the
template bottom strip and aligned left in
the bottom corner as illustrated. The text
should always work from the baseline
upwards.

Social icons and web link text should
also be included in the template bottom
strip. You can use the social icons that
are relevant to your publication/area.

When using the social icons please
position each icon and corresponding
web link text as displayed. Use the right
column first followed by the left column,
if you are using more than 3 social icons
fill the space accordingly in a balanced
order. The baseline of the bottom social
icon should align with the baseline of the
web address on the left side.

University of Hertfordshire
Hatfield
AL10 9AB

t. +44 (0)1707 284000
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BASELINE ..

University of Hertfordshire
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. icon - link text
B icon-inktext
B icon-inktext

@ con-linktext
B con-lnktext
B con-linktext

Social Icon  Link Text

Position the social icons on the
right side first followed by the left
column, if you are using more than
3 icons fill the space accordingly in
a balanced order.

Position the design agency job reference
code in the bottom right corner.



Section 6: Contacts and further information

Contacts and
further Information

Nancy Sardari-Kermani

Head of Communications
01707 281310
N.sardari-kermani2@herts.ac.uk

Communications Administrator

Karen Lakin
Administrative Assistant
01707 284036
K.lakin@herts.ac.uk

Visit go.herts.ac.uk/brand for more
information and to download brand
templates

© University of Hertfordshire 2015
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